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Shopping, digita
dating and long-
distance learning.

DS.Emotion are
experts in what
comes nhext.




From reopening day
queues to takeaway
booze, this last

year has shown the
strength of will and
the lengths people
will go to just to
grasp a little bit of
normality.

Imagine the
party when we’re
allowed outside
together again.

DS.EMOTION




Our pop ups not only
bring diversity, energy
and personality to our
schemes, but often
prove to be the start
of something much
bigger.

Here are a justa

few who seized the
opportunity to turn a
short term pop up into
along-term lease.

Know The Origin (KTO) is an emerging ethical and
sustainable fashion brand with a reputation for
delivering successful pop up shops and events in
locations across London. As the business grew, there
was a requirement

to expand to other cities.

DS.Emotion first placed KTO in Brighton, where their
pop up was so successful that they returned for a
repeat stint. We also placed KTO on King Street,
Manchester, and after trialling the area, they are now
seeking a permanent lease on King Street with our
client, DTZ Investors.
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They Made This started life as an online print

and photography shop, curating the occasional
exhibition. In early 2019, having partnered

on an event in Kings Mall, Hammersmith, and
impressed by the artists represented, DS.Emotion
approached TMT founder Aine Donovan to pop up
for a 6 week charity exhibition and print shop in
Brighton's South lanes.

The exhibition, Room for Love, for which we
partnered LGBTQ+ youth homelessness charity akt
with TMT, was a huge success generating swathes
of positive PR for the destination. They Made

This extended their pop up contract twice before
signing a permanent lease to secure their forever
home on Dukes Lane.

Aine Donovan, Founder, They Made This
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Aquila Jewellery started as an online business
supported by market stall trading, so the natural

next step was to trial a retail store unit. Dukes Lane
was recommended to Stacey by previous pop up
businesses as the ideal location to trial her concept.
Following a 6 week Christmas pop up and finding the
experience invaluable, Aquila Jewellery have now
extended their agreement for a further 6 months with
a view to secure a permanent lease.

Stacey Hodkinson, Founder, Aquila Jewellery
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We are experts in placemaking,
creating impactful and long-
lasting brands and strategies
that come to define destinations
all over the UK.

We have a unique understanding
of what it takes to connect

a place with its people, with

an authenticity and empathy

that develops real, sustginable me 4@

engagement and commuunity... y =
partnerships. - @ ( \

We help create spaces B Z
people want to live and yiSi s
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Wherever we go, we activate our
spaces. Events and activities bring
places to life, and great experiences
instil an atmosphere that reinforces
the brand values of the place.

From charity fundraisers and
community outreach, to family
friendly activities and celebratory
days out; each place becomes a living,
breathing entity beyond just bricks
and mortar.
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CREATING
YOUR PLACE
ACTIVATION
STRATEGIES

RESPONSIBLE FOR
IMPLEMENTING &
:ANAGING THEM?
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DS.EMOTION HAS THE
KNOWLEDGE, THE
EXPERIENCE, AND THE
TEAM TO DELIVER.
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“DS.Emotion managed to
secure X6 pop up stores
who successfully opened
to trade intherunup to
Christmas, which was
astonishing given the
current climate. We are
already in talks with
some regarding taking
long-term leases.”
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GETIN TOUCH

Laura Carroll
Managing Director
+44 (0)796 965 4570
laura@dsemotion.com

Kate Chisnall

Place Activation Executive

+44 (0)774 166 9394
kate@dsemotion.com

London-—

84 Eccleston Square
Victoria
London SW1V 1PX

+44 (0)203 488 0499
london@dsemotion.com

dsemotion.com

Leeds—-

One Brewery Wharf
Waterloo Street
Leeds LS10 1GX

+44 (0)113 223 7720
leeds@dsemotion.com

Manchester-—

Parsonage Chambers
3 Parsonage
Manchester M3 2HW

+44 (0)161 711 0630

manchester@dsemotion.com
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